
OBJECTIVE 
I'm an mission-driven Product Design Scientist who is passionate about product discovery and understanding human 
behavior. With 8+ years of management experience, I lead teams that use user-centered design to create digital tools 
that advance healthcare and eliminate the burdens of disease. I’m interested in fast-paced opportunities where I can 
collaborate with cross-functional teams to solve complex problems in health, science, and beyond.  

EXPERIENCE         
PRODUCT MANAGER, RESEARCH FELLOW-USER CENTERED DESIGN 
Partners Connected Health Innovations and Harvard Medical School. Boston, MA. Aug 2015-May 2017 

• led design of a T2 diabetes remote monitoring platform currently undergoing clinical evaluation with 65 patients. Includes 
patient app with integrated IoT prototype, wearable, and glucometer and EMR-integrated healthcare provider-facing portal  

• created, implemented, and supervised user research strategy, led 40+ interviews and focus groups  to discover product 
requirements, championed product vision and use cases to cross-functional business, design, and engineering teams 

• delivered business and market insight reports and presentations for Fortune 500 clients  

• led design and engineering teams, created user stories, groomed backlog, established priorities, and sprints, managed  
QA testing 

- Certifications: General Assembly - Product Management BootCamp and Scrum Inc, Certified Scrum Master  

CO-FOUNDER, USER RESEARCHER 
MIT Hacking Medicine, Winning team Best Mental Health Hack, Hey Charlie. Cambridge, MA. May-Dec 2016 

• led design thinking and user research for digital tool to help those struggling with opioid dependency meet social needs 
• team selected for the first cohort for Boston-based digital health innovation accelerator PULSE@MassChallenge 

DOCTORAL CANDIDATE, PROJECT MANAGER 
University of Michigan Medical School. Ann Arbor, MI. Jul 2010-Jul 2015. 

• strategized experimental design, defined priorities, timelines, and detailed scope for cross-departmental research efforts 
• research culminated in 14+ publications in academic research journals, chapters of books, and articles 

CUSTOMER ENGAGEMENT MANAGER 
University of Michigan Center for Reproductive Medicine, OnTrack IVF. Ann Arbor, MI. May 2014-Jul 2015 

• won “Best Clinical Solution” and “Best Caregiver-Patient Solution” at the first International Hacking Health Competition 
• led ongoing interviews to discover patient needs in IVF med management, created branding materials and wireframes 

EDUCATION 
Ph.D CELLULAR AND MOLECULAR BIOLOGY 
University of Michigan Medical School, Ann Arbor, MI. Research on type-2 diabetes and inflammation. Jul 2010- Jul 2015 

 School of Business courses: Innovating in Healthcare Comprehensive Healthcare Business Strategies  
 School of Public Health courses, training: Health Informatics, Understanding Healthcare Policy, Motivational Interviewing  

STRENGTHS 
highly independent, fast-learner, champion of the customer needs, project management, scrum/agile, creative problem solving, 
building trusting partnerships, multi-tasking, research strategy, design thinking, resourcefulness, mentorship

714.552.2845

l inkedin.com/in/gabms

gmart inez-sant ibanez@mgh.harvard.edu

129 Saint  Botolph, Apt  8 . Boston MA 02115

October  17, 2016

Hi Yuhgo and the Continuum team, 

I recently visited Continuum for a behind the scenes tour by Buck Sleeper, Lee Moreau, and Emily Elwell. Seeing 
designers and engineers working shoulder to shoulder was to me, incredibly invigorating, and it opened my eyes to 
how Continuum has purposefully created this wonderful cuture of no holds barred innovation and continuous 
growth. It deeply resonated with my core values of learning and leading, and it made me want to be part of this 
inspirational creative energy - and so it is with great enthusiasm that I submit my application for the position of 
Associate Strategist - Healthcare.
 
I’m a fast-learning business-minded Ph.D. Scientist and Design strategist. I can offer to Continuum my analytical 
strategy and consulting expertise that I currently provide to Fortune 500 medical device and global pharmaceutical 
organizations. I have a roll-up-your-sleeves-and-get-things-done attitude that can help move projects forward faster. 
My passion is in critically analyzing seemingly disparate sources of data and using it to design meaningful products 
that improve healthcare experiences. I deeply enjoy developing trusting relationships with clients, and helping them 
prioritize business opportunities, capture value, and learn to appreciate good service and experience design.

As our team’s ethnography lead, and with my training with Motivational Interviewing, I can bring Continuum a deeper 
understanding of patient and provider values, motivations, and the incentives that give insights into how people 
make decisions (some might say this is my superpower). I use this data and design thinking strategies to define 
unmet needs, strategize alignment of stakeholder incentives and business needs, then ideate on potential solutions 
that will work within current and future healthcare systems. As product manager, I also love working with designers 
and developers to conceptualize and build products - design is a team sport! 

In the near future, as more new diagnostic devices and IoT tech comes to surface, companies will reaching out to 
Continuum for user experience and service design consultations, and I want to be part of the team that drives 
healthcare innovation forward with design. I’ve very much enjoyed Rebecca and Yugho’s insightful blog pieces on 
healthcare, and I look forward to reading and sharing more of them. 

In closing, I am thrilled about the prospect of creating meaningful products with exceptionally forward-thinking 
designers and engineers. I would love the opportunity to meet to further discuss the value I can bring to Continuum. 

Warm regards, 

Gabriel Martinez-Santibañez, Ph.D. 

Gabrie l  M. 
Sant ibañez, Ph.D.  

gabmsantibanez@gmail.com

gabmsantibanez.com

714.552.2845

129 Saint Botolph St. Apt 8. Boston, MA 02115


